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Here’s your oppc}rtumty to tell us what makes your home spec:ai. Answers to these
questions will help us create the most powerful marketing campaign possible.
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The best thing about the location of your home? 5495/}/ ﬁ/ﬂ’/ﬂf [ T M\/“A/
o MNeugtm  whhoict A/Jm; b Pant Hi’Cat

1rlle, — T Lind my wiy Ara@mgév bk poady é”
WA Hhe Tedte %{7 ushg SAicvedty .

What feature of the house had you “SOLD” on it? TWM,,AJ ) })&7/752 [ M@ .
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Anything else you woulcl like us to
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