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Here’s your opportunity to tell us what makes your home special. Answers to these
questions will help us create the most powerful marketing campaign possible.
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What feature of the house had you”“SOLD” on it? ﬂL hﬁx.& éu\ % €\,U‘F \O/) (\\ﬂ( /E. §5
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Nearby area “hot spots” (coffee shops, shopping centers, etc.)? _ |\, GV )\ Nultels 6/@/}/\’
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JENIFER SOMICH

REAL ESTATE TEAM




