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Here's your opportunity to tell us what makes your home special. Answers to these
questions will help us create the most powerful marketing campaign possible.
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The best thing about the location of your home? é:as- 7454:‘.:5%95(//714{ en For
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What feature of the house had you “SOLD” on it? L ocationd and 1 aveer
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Nearby area “hot spots” (coffee shops, shopping centers, etc.)? _72£ s cecmn 7 /(;, /gx aleol
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